CAMPAIGN SUMMARY

For too long, marginalised groups have been
drowned out in advertis INg

h|| t strong progress and actions are clear to
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Time to Unmute calls for everybody in %{
advertising to s ak up again, allowing us to
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The campaign tactfully ties the relatable #UNMUTE
"Sorry, you're on mute” catchphrase with a =
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Time to Unmute: 8th March.
2023 All In Census.
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CREATIVE INSIGHT

People who work in advertising are experts in

getting brands heard, but don't r"|r'1’rl_1r"‘1ll'; apply

fhis to their own voice or solve their owr

industry’s challenge

Time to Unmute Lu’r the onus and opportunity ¢ Q samedCan
to make a change in the hands of advertising

professionals. v ~.-iu~thwr you're part of ﬂu~

majority or a r'r||r|-ur|’r . new to AllIn or

follower since 2021, Time to Unmute -L-uII:. on
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Stickers

Creatively, the campaign brings energy and +
shareability to the act of con .pln—*tn"u': a survey.

Bold statements (animated as a ticker to Samed Can-3w
highlight issues) will draw attention and

Ir"i._.tIH .Z:I’Et:.' action.

Pre-recorded and user-generated videos will
create a sense of le-'?-n:'ﬂ erness, with peers
sharing their re eqsons for je_n_ilrm it's
#Time Tol lr'|rﬂl_1t~ (mobile video ¢ |‘1I'|':I_HT|[_I1'I" n

"as increased 17 fold since ._.:11._".' Add section

Social stickers will act as a badge of pride and
a personal ad towards your c ollea Ques to do
the same.

2,900 followers - 1,300 connections

Your Dashboard 3 ALL-STAR
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THE SOLUTION

The campaign will target new prospects and
known contacts, as well as organisations and
individuals, meaning placements and ad types
will be broad.
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Q Search Dept

Returgeting
The existing ,&dvertising Association audience
and database of previous All In registrants will Dept v @ # Time-to-unmute v Marchs

allow us to launch turgeted email campaigns,
use custom audiences for paid social, and
leverage organic social reach (utlising features T More unread messages
such as event reminders). Messugiﬂg will be
focused on measuring progress.
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Prospecting

With a broad target audience demographic,
we will use a combination of channels {e_g_
LinkedIn, Iﬂstugrﬂm]_ Relevant industry
influencers will be used such as senior leaders
and, more playfully, creators like
@mrrobertmayhew whose agency-life-inspired
content has earned him over 100k TikTok
followers (92% of users have taken an action
after watching a TikTok).
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Time to Unrmute will lend itself to shareability
through assets such as social stickers and
organisation asset packs encouraging Slack
status updates, calendar events and more.
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Many thanks,
Marcus Levin

wTYME TO UNMUTE

Have your say in the 2023 All In Census and help
us to improve inclusivity in advertising.




HOW DOES IT
WORK?

Our brief was to galvanise the entire industry
to take part in the census, in turn allowing the
All'In campaign to improve representation and
inclusivity in UK advertising,

Time to Unmute is an action-focussed,
ru,--.-'-.-wrful almost provocative campaign which
INspires those in our |r1du try to be heard.
Users are driven to the All In Hub where the
Time to Unmute campaign creative is
continued, and content which encourages
exp loration is delivered alongside the FJrnﬂur~
C T.'—'.'\ egister Il:u:ﬁ re 8th March) and

3 Census (from 8th March)

Throughout the campaign, there is a balance
l"lHt"-u-'lf{:‘F1 raising awareness of the core issue
and purpose of the All In campaign, and

maintaining focus on the primary « “call to action:

#TimeToUnmute and complete the 2023 Allin
Census.
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On Bth March 2023 wea're calling on everybedy in odvertising to complete a notienwide survey
to help create a mere inclusive workploce where onyane con flourish, Register to hawve your
say. and watch some of the personal stories shored to sees why it's #TimeTolnmute

( Register ) ( 202l report )
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