










L I N K E D I N  P O S T W E B S I T E



P O S T E R N E W S PA P E R



E V O L U T I O N

The personalised style and spectrum of colour make the visual identity 
incredibly versatile and applicable to a wide range of audiences and interests. 

A few ways we envision evolving not only the identity, but also the 
campaign as a whole:  

SOCIAL MEDIA CAMPAIGN:  inviting people to share their own hand-
written ‘Infinite possibilities.’ with their experience of entering advertising, using 
the hashtag #InfinitePossibilities across Instagram, TikTok, LinkedIn, Twitter. 

EXPANDED SPECTRUM: evolving the existing gradients to represent 
as many jobs as possible within the campaign.

MULTIPLE TEXTURES: bringing in a variety of textures from old school 
advertising techniques to further showcase the industry’s rich history.

PARTNERSHIP WITH UK COMPANIES: evolving the website 
to become a job search platform, bringing up real job vacancies at UK 
advertising/marketing companies.

PODCAST: inviting people at the start of their advertising careers to chat 
to industry experts about how they can unleash their potential. 

EVENTS: meeting our target audience in person. For example, career 
workshops for career switchers, university fairs for university students, 
partnering with universities to be part of open days where school leavers 
attend. We can distribute merchandise such as pens, laptop stickers, and 
even lanyards with a QR code to the website. 

TARGETING WIDER AUDIENCES:  for example, we can create ads for 
education magazines, calling on to teachers to help their students see and 
unleash their potential in advertising. 

P O D C A S T

S T I C K E R S L A N YA R D S




