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Why are launching an 

Advertising APPG? 

A Revenue Generator for 

Other Industries 
 

  

 

The three pillars of the advertising industry are 

joining together to launch the Ad APPG. Advertising 

contributes massively to the economy, to people, 

communities and society at large. There is so much 

more to advertising than seeing or hearing an advert. 

Below are some of the positive contributions our 

industry makes to the UK. 

 
Advertising Drives the UK 

Economy 
 

Advertising is big business spanning both the creative 

sector and professional business services. Ad spend 

is predicted to reach £39.4bn in 2024 – representing 

above-inflation growth of 7.7%. Investment in 

advertising drives competition, innovation, and 

growth. The advertising industry is a powerful partner 

for Government aspirations for growth. 

 
60% of the UK workforce are outside of London. 

Recent years have seen increased investment in major 

UK cities, particularly in the North West of England. 

The advertising supply chain (from production 

companies, to agencies, to media output) has a large 

presence with major hubs in Edinburgh, Glasgow, 

Leeds, Manchester and Bristol. The advertising and 

marketing sector directly employs 780,000 people and 

supports over 1m jobs. 

Advertising’s economic impact provides vital funding 

for the fast-growing creative industries and everything 

from local sports clubs to major music venues – all 

components of a vibrant British society. Meanwhile, 

over three million SMEs use advertising – whether 

that’s your local hairdresser, coffee shop or startup – to 

connect with customers and support jobs. 

 
A Force for Good in Society 

 

Beyond the economic contribution, advertising can 

be harnessed to address societal challenges. When 

government is looking to achieve critical public 

health goals – such as encouraging cervical cancer 

screenings - our industry is the port of call to get this 

done. 

 
During the two years of the Covid pandemic, online 

advertising alone generated 19 billion impressions and 

95 million clicks to Government/NHS sites, helping 

save lives. Charity spend on advertising increased 44% 

to £611m from 2018-2023, reflecting the importance of 

our sector for the public good. 
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A Global Exporter of Creativity 
 

Advertising exports reached £15bn in 2023 after another year of double-digit growth. The UK exports 

advertising and marketing services around the globe including key markets across Europe, Asia and North 

America. 

 
Advertising exports are worth eight times the value of UK TV exports and four times that of UK music exports. 

We are the second-largest exporter of advertising services in the world. This success has been boosted by our 

work with Government on DBT-backed trade missions and we look forward to continuing this in the future to 

achieve more growth. 

 

Creativity flourishes across the UK: Aldi’s iconic 2023 Christmas ad was filmed in Macclesfield. 

 

Advertising is an industry like no other 
 
 

It is an industry that straddles professional services and the creative industries. It is growing year-on-year, 

receives no government subsidies, generates a large amount of tax revenue for Treasury and brings revenue that 

helps to fund jobs in fellow creative industries. 

 
The statistics speak for themselves: our industry has been working hard to develop a long-term pipeline of 

regional talent to create the first-class creative outputs we see on the world stage. It also has a world-class self- 

regulatory system which ensures ads are legal, decent, honest, and truthful. These facets can be harnessed by 

policymakers seeking to create a more innovative, inclusive and prosperous nation. 

 

 

 

Stephen Woodford 
Chief Executive, 

Advertising Association 

Phil Smith 

Director General, 

Incorporated Society of 

British Advertisers 

Paul Bainsfair 
Director General, 

Institute of Practitioners 

in Advertising 

 
 
 

 
 

Want to learn more about our work in the advertising industry? 

Scan the QR code to visit our website. 

 


