Trust (n.)

The firm beliefin the reliability, truth,
or ability of someone or something.

Trusted: something or someone you can depend on
Trustworthy: worthy of confidence, something credible
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must trust and
believe In people, or life

becomes impossible.”
Anton Chekho
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2025 Edelman Trust Barometer

A Generation of Institutional Failures Erupts Into Grievance
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Who we trust, and
why we trust them,
IS changing...
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Business
IS seen as
competent
and
ethical
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Top trust-building campaigns are more likely to report very large business effects
(% of for-profit campaigns reporting very large business effects)

IPA Effectiveness Databank average Most effective trust-building campaigns

41% more effective in business growth terms...
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Trust-building advertising
can influence a range of measures...

Top business effects recorded for most effective trust-building campaigns
(% of for-profit campaigns recording very large business effect)

28%

Customer acquisition
L - 39

26%

Market share gain
S T 34%

26%

Sales value gain
A T 37%

25%

Sales volume gain
S T 39%

24%

Profit gain
S T 35%

11%
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6%

Reduction in price sensitivity _ 11%

IPA Effectiveness Databank average B Most effective trust-building campaigns

TRUSTED ADVERTISING



TRUSTED ADVERTI SING

You can place
your fullest
trust In

advertised
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