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Trust (n.)
The firm belief in the reliability, truth, 
or ability of someone or something.

Trusted: something or someone you can depend on
Trustworthy: worthy of confidence, something credible 



“You must trust and 
believe in people, or life 
becomes impossible.”

Anton Chekhov 
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Who we trust, and 
why we trust them, 
is changing…
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Business 
is seen as 
competent 
and 
ethical
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41% more effective in business growth terms…
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IPA Effectiveness Databank average Most effective trust-building campaigns

Top trust-building campaigns are more likely to report very large business effects
(% of for-profit campaigns reporting very large business effects)
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Top business effects recorded for most effective trust-building campaigns
(% of for-profit campaigns recording very large business effect)

IPA Effectiveness Databank average Most effective trust-building campaigns

Trust-building advertising 
can influence a range of measures…
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